
FIRST  
IMPRESSIONS 

MATTER
Make sure your social  

media accounts present your 
best “you”: a professional  

photo, welcoming and relevant 
profile caption, and updated 

contact information. And  
before you pitch potential 

customers? Work to establish  
a relationship, or re-establish  
one with those you know and 
haven’t spoken to in a while.

UNDERSTAND 
CHANNEL 
NUANCES

Every channel is different  
and comes with its own 

expectations. Knowing the 
“rules” will not only make you 

 a better social seller, but  
also highlight your social 

sophistication. For example, 
using multiple hashtags works 

well on Instagram® but is 
generally frowned upon on the 

more discerning Twitter® .

BE A  
STORYTELLER

It’s vital for social sellers to 
have deep knowledge of the 

products they’re selling—their 
customers are far more likely to 
trust their product suggestions 

and presentations. When  
you engage in social media, be 

a storyteller: show how  
you use the products you’re 

selling in your own daily routine. 
Show their impact. Bring  

them to life. Be authentic. 

BOOST YOUR
SOCIAL 

SELLING
SMARTS

LISTEN  
& LEARN

Social media will not only  
help you reach your 

customers, but better 
understand their lifestyle and 

needs. Listen before 
reaching out to get a feel  

for each potential customer’s 
preferences. You’ll be  

far more likely to develop  
a positive rapport.

GROW YOUR  
COMMUNITIES
While developing personal 
relationships with each of 

your customers is important, 
so is nurturing your own 

communities. Be a resource 
to your growing audience—

share relevant articles, 
connect product insights to 

your audience’s interests, and 
generally be present if they 

need assistance. 

“On social media, it’s important to show your real life activities and authentic self without  
being overly promotional. I want my fans and followers to get excited and be  

inspired by my posts so I can continue to keep (and grow) a genuine, organic audience.”  
– Christine Bibbo Herr, style and beauty influencer via @nycpretty

For more on social selling,  
visit Amway Connections  
and refer to Amway’s Social  
Media Guidelines.

Instagram® is a registered  
trademark of Instagram, LLC. 
Twitter® is a registered  
trademark of Twitter, Inc.

CONNECT 
AUTHENTICALLY

Before you pitch potential 
customers, it is important to 

establish a relationship.  
A simple “Hi, how’s it going?” 

will make the engagement 
more authentic and help  

re-establish a connection with 
your customer. Also, using 

direct messaging will ensure 
conversations and transactions 

remain private, thoughtful, 
personal and purposeful. 

BE 
VISUAL

Posts with images, motion 
graphics such as GIFs, or other 

media get far more engagement 
than text-only posts. Remember: 

your posts are competing  
with a litany of others’ in 

customers’ news feeds. Make 
them stand out. Also, always 

ensure that all content you post  
is owned by you. Never  

post others’ intellectual property 
without their permission.

https://www.amway.com/en/ResourceCenterDocuments/Distributor/opp-amw-gde-d-en--AmwaySocialMediaGuide.pdf

